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ENSILIS — EDUCAGAO E FORMAGAO, UNIPESSOAL, L.

Despacho n.° 7859/2021

Sumario: Alteragdo do plano de estudos do mestrado em Marketing do Instituto Portugués de
Administragao de Marketing do Porto.

AENSILIS — Educacao e Formagéo, Unipessoal, L.%, entidade instituidora do Instituto Portu-
gués de Administragdo de Marketing do Porto, em conformidade com o Despacho n.° 4741/2016, de
07 de margo, manda publicar, ao abrigo dos artigos 52.° a 60.°, do Decreto-Lei n.° 74/2006, de 24
de margo, na redacgéo que lhe foi dada pelo Decreto-Lei n.° 65/2018, de 16 de agosto, a estrutura
curricular e o plano de estudos do Mestrado em Marketing, objeto de acreditagdo pela Agéncia de
Avaliagao e Acreditagdo do Ensino Superior, em 09/07/2019, e de autorizagao de funcionamento
pela Diregdo Geral do Ensino Superior a 09/08/2019, e registado com o n.° R/A-Cr 53/2019, alvo
de alteracao do plano de estudos. Esta alteragdo cumpre a deliberacéo de acreditacdo da Agéncia
de Avaliagao e Acreditagao do Ensino Superior e foi registada na Diregao-Geral do Ensino Superior
com o numero R/A-Cr 53/2019/AL01, de 17/06/2021.

22 de julho de 2021. — A Representante Legal da ENSILIS — Educagao e Formagéao, Uni-
pessoal, L.%®, Filipa Pissarra.

1 — Instituicdo de ensino: Instituto Portugués de Administracdo de Marketing do Porto (4155)

2 — Tipo de curso: Mestrado — 2.° ciclo

3 — Denominagao: Marketing

4 — Grau ou diploma: Mestre

5 — Numero de créditos, segundo o sistema europeu de transferéncia de créditos, necessario
a obtengéo do grau ou diploma: 120 créditos ECTS

6 — Opcdes, ramos, areas de especializagado, especialidades ou outras formas de organizagao
da estrutura curricular: Nao aplicavel

7 — Estrutura curricular:

QUADRO N.°1
Créditos
Areas cientificas Sigla
Obrigatdrios Opcionais

Marketing . ... .. e MKT 72,0 12,0
Economiae Gestao ........ ... . ... ECG 12,0 0,0
Métodos Quantitativos . . .. ... ... ... ... MEQ 12,0 0,0
Ciéncias Sociaise Humanas . .. ............ . ... ... .. ... . . . . ..... CSH 12,0 0,0

Subtotal . ..................... 108 12

Total .......... .. ... .. ... . .... 120




8 — Observacoes:
9 — Plano de estudos:

QUADRO N.°2

Horas de trabalho

Unidade curricular Area Ano Organizagédo Contacto Créditos
1) cier(gi)fica cur:ié:)ular do ano(il;rricular Total (6) )
5 .
© T ™ | PL | TC s ot Floras lotels
Global Marketing Strategy | Estratégia Global de Mar-| MKT 1.° |1.°Semestre...| 150,0 | 6,0 | 24,0 12,0 6,0 48,0 6,0
keting.
Future Consumption Society | Sociedade do Consumo| CSH 1.° |1.°Semestre...| 150,0 | 4,0 | 16,0 8,0 6,0 6,0 40,0 6,0
no Futuro.
Marketing Research Methods | Métodos de Pesquisa| MEQ 1° [1.°Semestre...| 150,0 | 6,0 | 18,0 12,0 | 6,0 6,0 48,0 6,0
em Marketing.
Talent & Change Management | Talento e Gestdo da| CSH 1° |1.°Semestre...| 150,0 | 6,0 | 12,0 | 6,0 | 12,0 | 6,0 6,0 48,0 6,0
Mudanga.
Disruptive Business Models | Modelos Negdcio Disrup-| ECG 1.° |1.°Semestre...| 150,0 | 12,0 | 12,0 | 12,0 | 6,0 2,0 4,0 48,0 6,0
tivos.
Marketing Future Cast | Futuro Paradigma de Marke-| MKT 1° |2.°Semestre...| 150,0 | 6,0 | 18,0 12,0 | 6,0 6,0 48,0 6,0
ting.
Digital Marketing Strategy | Estratégia de Marketing Di- | MKT 1.° |2.°Semestre...| 150,0 | 6,0 | 24,0 | 6,0 6,0 6,0 48,0 6,0
gital.
Marketing Metrics & Analytics | Métricas e Analises de| MEQ 1° |2.°Semestre...| 150,0 | 6,0 | 240 | 6,0 6,0 6,0 48,0 6,0
Marketing.
Global Marketing Simulator | Simulador de Marketing| MKT 1° |2.°Semestre...| 150,0 | 4,0 8,0 [ 12,0 | 8,0 8,0 40,0 6,0
Global.
Global Business Plan | Plano de Negdcios Global.... | ECG 1.° |2.°Semestre...| 150,0 | 6,0 | 24,0 | 6,0 6,0 6,0 48,0 6,0
OpPGaA0 T .o e MKT 2.° 1.° Semestre. .. | 300,0 40 | 28,0 | 10,0 | 14,0 | 6,0 8,0 70,0 12,0
Dissertation/Professional Project/Internship | Disserta-| MKT 2.° |1.°Semestre...| 450,0 14,0 | 14,0 14,0 42,0 18,0
¢ao/ Projeto Profissional/Estagio Profissional.
Global Marketing Challenge Seminar/Seminario de De-| MKT 2° |2.°Semestre...| 150,0 14,0 7,0 7,0 28,0 6,0
safio Global em Marketing.
Dissertation/Professional Project/Internship | Disserta-| MKT 2.° |2.°Semestre...| 600,0 14,0 | 14,0 14,0 42,0 24,0
¢ao/ Projeto Profissional/Estagio Profissional.
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Unidades curriculares opcionais

QUADRON.*3
Horas de trabalho
Unidade curricular . . A A (6] izaga Contacto -
opcional n.° Unldade( 1c)urr|cular cier:t?faica curri?:?:lar do ;ggr::lﬁ?rgi;:t?lar Total (6) Cre(;ﬂ)tos
© @ 3) @ 5 '
T |l || TC]| S E | or Horas totais
de contacto
Opcédo 1 . ... |Global Marketing & Branding . .. ........ MKT 2° 1.° Semestre. .. | 300,0 | 4,0 | 28,0 | 10,0 | 14,0 | 6,0 8,0 70,0 12,0
Opcéo 1 .. .. | Artificial Intelligence Applied to Marketing. . . MKT 2.° 1.° Semestre...| 300,0 | 4,0 | 28,0 (10,0 | 14,0| 6,0 8,0 70,0 12,0
Opcéo 1 .. .. |Marketing & Experience with Services | Ma-| MKT 2.° 1.°Semestre...| 300,0 | 4,0 | 28,0 (10,0 | 14,0 6,0 8,0 70,0 12,0
rketing e Experiéncia com Servigos.
Opcéo 1 . ... | Sustainability in Marketing Management || MKT 2.° 1.° Semestre. .. | 300,0 | 4,0 | 28,0 | 10,0 | 14,0 | 6,0 8,0 70,0 12,0
Sustentabilidade na Gestao de Marketing.
Opcéo 1 . ... | Technology applied to Marketing | Tecnologia| MKT 2.° 1.° Semestre. .. | 300,0 | 4,0 | 28,0 | 10,0 | 14,0 | 6,0 8,0 70,0 12,0
Aplicada ao Marketing.
314434916

Sl o'N

20z ep ojsobe ep Q|

16¢ "Bed

S
TS
3.
o
oy
oY
T
[~
o
=
o
D
N
o

7

alIgs

1 31dvd



