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ENSILIS — EDUCACAO E FORMAGAO, UNIPESSOAL, L.

Despacho n.° 8727/2021

Sumario: Alteragao do plano de estudos da licenciatura em Gestao de Marketing, do Instituto Por-
tugués de Administragado de Marketing de Lisboa.

AENSILIS — Educagéo e Formagéo, Unipessoal, L.%, entidade instituidora do Instituto Portugués
de Administragdo de Marketing de Lisboa, de conformidade com o Despacho n.° 4741/2016, de 07 de
margo, manda publicar, ao abrigo dos artigos 52.° a 60.°, do Decreto-Lei n.° 74/2006, de 24 de margo,
na redagéo que Ihe foi dada pelo Decreto-Lei n.° 65/2018, de 16 de agosto, a estrutura curricular e
o plano de estudos da Licenciatura em Gestao de Marketing, objeto de acreditagao pela Agéncia de
Avaliacao e Acreditagdo do Ensino Superior a 21/03/2019, e de autorizagdo de funcionamento pela
Direcdo Geral do Ensino Superior a 22/05/2012, e registado com o n.° R/A-Ef 40/2012, foi alvo de
alteracgdo do seu plano de estudos. Esta alteragdo cumpre a deliberacao de acreditagdo da Agéncia
de Avaliagao e Acreditacao do Ensino Superior, e foi registada na Diregdo-Geral do Ensino Superior
com o numero R/A-Ef 40/2012/AL01, a 13/08/2021.

13 de agosto de 2021. — A Responsavel Legal da ENSILIS — Educacéo e Formagao, Uni-
pessoal, L., Filipa Pissarra.

1 — Instituicdo de ensino: Instituto Portugués de Administragado de Marketing de Lisboa (4156)

2 — Tipo de curso: Licenciatura — 1.° ciclo

3 — Denominacgao: Gestao de Marketing

4 — Grau ou diploma: Licenciado

5 — Numero de créditos, segundo o sistema europeu de transferéncia de créditos, necessario
a obtencgéao do grau ou diploma: 180 créditos ECTS

6 — Opcdes, ramos, areas de especializacado, especialidades ou outras formas de organizacao
da estrutura curricular: Nao aplicavel

7 — Estrutura curricular:

QUADRO N.°1
Créditos
Areas cientificas Sigla
Obrigatdrios Opcionais

Marketing . ... ... . MKT 92,0 0,0
Economiae Gestao . ... ECG 30,0 0,0
Métodos Quantitativos . .. ... ... ... .. MEQ 23,0 0,0
Ciéncias SociaiseHumanas . ........... ... .. CSH 35,0 0,0
Subtotal .................... 180,0 0,0

Total ........ ... ... . . ....... 180,0
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8 — Observacoes:
9 — Plano de estudos:

QUADRO N.°2
Horas de trabalho
. L Contacto
Unidade curricular Area Ano Organizagéo (6) Créditos Observagdes
i cientifica | curricular do ano curricular Total ™ ®)
) ®3) ) ) Horas
T ™ PL TC S E oT totais de
contacto
Fundamentos de Marketing . ...................... MKT 1° |1.°Semestre.... | 150,0 | 28,0 | 14,0 10,0 | 4,0 56,0 6,0
Fundamentosde Gestdo ......................... ECG 1. |1.°Semestre. ... 150,0 | 14,0 | 14,0 12,0 2,0 42,0 6,0
Linguagem e Apresentagdo Empresarial . . ........... CSH 1° |1.°Semestre.... | 150,0 | 9,0 | 140 | 14,0 | 4,0 1,0 42,0 6,0
Cultura Ideologiae Mercado ...................... CSH 1° 11.°Semestre.... | 150,0 | 14,0 | 19,0 40 | 4,0 1,0 42,0 6,0
Investigacao e Métodos de Pesquisa. ............... MEQ 1.° [1.°Semestre. ... 150,0 | 14,0 | 14,0 22,0 6,0 56,0 6,0
Marketing.. . ... MKT 1° |2°Semestre.... | 150,0 | 20,0 | 14,0 14,0 | 4,0 4,0 56,0 6,0
EconomiadaEmpresa. ........... ..., ECG 1° |2°Semestre.... | 150,0 | 9,0 | 14,0 14,0 | 3,0 2,0 42,0 6,0
Comportamento do Consumidor ................... CSH 1.2 |2.°Semestre. ... 150,0 | 14,0 | 10,0 | 9,0 4,0 4,0 1,0 42,0 6,0
Estatistica Descritiva ............................ MEQ 1.° |2.° Semestre. ... 150,0 | 26,0 | 20,0 8,0 2,0 56,0 6,0
Laboratério de Marketing e ConsumoA.............. MKT 1° |2.°Semestre.... | 150,0 9,0 | 20,0 | 80 5,0 42,0 6,0
Gestao da Comunicagdo . ..............cvvvunn... MKT 2° |1.°Semestre.... 150,0 | 20,0 | 14,0 | 4,0 4,0 42,0 6,0
EstudosdeMercado. . ........................... MKT 2° [1°Semestre.... | 150,0 | 18,0 | 14,0 | 14,0 | 8,0 2,0 56,0 6,0
GestdodeProduto............... ... ... ........ MKT 2° |1.°Semestre.... | 150,0 | 18,0 | 14,0 | 10,0 | 10,0 4,0 56,0 6,0
Economia e Negdcios Internacionais. . .............. ECG 2.° |1.°Semestre. ... 150,0 | 10,0 | 14,0 | 14,0 3,0 1,0 42,0 6,0
Métodosde Previsdo ............................ MEQ 2° [1°Semestre.... | 150,0 | 8,0 | 10,0 | 10,0 | 10,0 4,0 42,0 6,0
Comportamento Organizacional. . .................. CSH 2° |2°Semestre.... | 1500 | 140 | 90 | 50 | 100 | 2,0 2,0 42,0 6,0
Publicidade. . .......... ... ... .. ... MKT 2° |2°Semestre.... | 150,0 | 14,0 | 18,0 | 10,0 | 10,0 | 2,0 2,0 56,0 6,0
Gestdode Pregos. ... MKT 2° |2°Semestre.... | 150,0 | 14,0 | 180 | 4,0 | 10,0 | 8,0 2,0 56,0 6,0
Contabilidadede Gestdo ......................... ECG 2° |2.°Semestre.... | 150,0 | 10,0 | 10,0 | 14,0 | 4,0 4,0 42,0 6,0
Laboratério de Marketing e ConsumoB.............. MKT 2° |2.°Semestre. ... 150,0 8,0 | 180 | 10,0 | 6,0 42,0 6,0
Dinamica e Animag&o de Grupos. . .. ............... CSH 3.° |1.°Semestre.... | 150,0 8,0 | 20,0 | 100 | 2,0 2,0 42,0 6,0
Gestao de Canais de Distribuigdo . ................. MKT 3° |1.°Semestre.... | 150,0 | 180 | 140 | 40 | 140 | 4,0 2,0 56,0 6,0
GestdodeVendas ............... ... ..., MKT 3.° [1°Semestre.... | 150,0 | 14,0 | 180 | 8,0 | 10,0 | 4,0 2,0 56,0 6,0
GestdoFinanceira ............... ..., ECG 3.° [1°Semestre.... | 150,0 | 10,0 | 10,0 | 10,0 | 8,0 | 2,0 2,0 42,0 6,0
Plano de Marketing. . ............. ... ... ..., MKT 3.° |1.°Semestre.... | 150,0 14,0 | 240 | 4,0 42,0 6,0
Comportamento de CompraeVenda. ............... MKT 3.° |2.°Semestre.. .. 125,0 8,0 | 140 | 10,0 | 8,0 2,0 42,0 5,0
Sistemas de Informag&o. . . ... MEQ 3.° |2°Semestre.... | 1250 | 14,0 | 12,0 | 20,0 | 8,0 2,0 56,0 5,0
Gestdodas Pesso0as. . .................coiiii.. CSH 3° |2°Semestre.... | 125,0 80 | 140 | 50 | 10,0 | 3,0 2,0 42,0 5,0
Estagio (Marketing ou Consumo). .................. MKT 3.2 |2°Semestre.... | 3750 10,0 4,0 |280,0| 14,0 308,0 15,0
314496711
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